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International Forecasts
* Spending/Visitation
* Flights

1 * Borders/Recovery

\’
1\

Consumer Marketing

e Love Communications/EU/AU
« MX/CN

Social Media
* Global Paid/Always On
e [KTS/KOL's







2019-2024 Projected International Visitor Growth

Source: Oxford Economics & Tourism Economics




International: VISITS to the US

International Visitors to the US Visits v
Forecasted recovery in Visits, relative to 2019 levels
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International: SPENDING in the US
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Projected International Spending Growth, Top 5 Markets
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Projected International Spending Growth, Top 5 Overseas Markets
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International Domestic

2020 YQOY Visa Spending Down Internationally and Domestically



Flights

AMS
Resumes May 27- 4x Weekly
Daily service resumes June 5

CDG
Daily service resumes July 1

YYZ
Daily service resumes June 5

China
United Airlines- SFO-Seoul- Shanghai

AA- Dallas- Seoul- Shanghai
Delta Airlines- Shanghai- Seattle




Industry Updates...

* EU tour operators are pre-selling and marketing for

the ‘22 season now

 Positive vaccine rollouts in the US have improved US

sentiment

* Report some bookings in September and October
21

e Pent up travel demand and interest in the Western
US

e Chinatrade is planning marketing for ‘22
'normalcy’ expected latter part of ‘22
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NOT

SIMPLY IT'S

ONE MORE ANOTHER
PLACE WORLD

Consumer Marketing
International 2021 Update

* International marketing kicked off
March 1st, targeting UK, France,
and Germany markets with
Southern Utah messaging.

® So far, we are generated over 18
million impressions, nearly 27K
clicks and 2K post impressions.

ONE STATE,
FIVE
NATIONAL
PARKS

COUNTLESS
LIFETIMES

® Partners:

& Tripadvisor

& Expedia



Consumer Marketing
International 2021 Update

® Via Trip Advisor’s placements, those 54
hotel bookings break down per below:

® 40 bookings from UK

® 14 bookings from Germany

e $236 ADR
® 164 day Avg. Booking Window

e $108K in hotel revenue




Consumer Marketing
International 2021 Update

® Australia marketing began April
1st, where we are messaging
Utah's ski and winter product.

® Campaign will run through June
2021.

® Partners:

& Tripadvisor

& Expedia



FY21 Consumer Marketing

Mexico-Park City
Delta Voucher Co-op Marketing
Campaign
* Timeline
» January 18, 2021-March 12, 2021

* Platforms
* Facebook and Instagram

* Programmatic

.

ospédate en Park City, Utah {te Programmatic

damjos una tarjeta de régalo valida

~ por 300'ddlares™ en tu préximo J
- \/ ) o I D I . L. : anwf:mry !
() vuelo con Delta Air Lines]
¥ | Impressions 24,183,711 | 12,500,000
1 %ks 274,775 160,000
/ S/ kiz 1.13% 1.28%
| 0.75 MXN 1.0 MXN
‘términos y c\ondiciorge/a/s
’ Social
January-February KPI
ire | AN lUsers Reached 2.029.809  |2.000,000
uTAH park&.city - 4 NN [Clicks 40,450 70.000

UTAH, U.S.A. PARK CITY AREA

ELEVATED




LTAH

ELEVATED'

FY21 Consumer Marketing

{GERE (%18 IF 32

@ SpaderS_CLUB 2#kF4h... @
: | :v

Month long campaign/both offline [t
AR EREH RS
M, EFER—EEZR " S HARITFNS”

and online
Consumer activation End of Snow

Carnival in Lake Songhua Resort (Feb.

22nd- March 19th 202108
nd- March 17th) SPADERS | 7 330 £ MG 1

Integrated campaign- total reach
2 9 , 2 6 8 , 5 3 O STRD. e 7 /i?z?fi'ffmf
EMV Value of $400,000 :
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FY21 SOCIAL MEDIA @ Visit Utah (DE, AT, CH) ©

Sponsored -
Visit Utah (GB - English, IE - Utah hat bekanntlich 15 Skigebiete. Lediglich
E"Q"Sh)? eins davon liegt im Siiden nahe der
sponsored -

Nationalparks — das Brian Head Resort. Es ist

. . If the recent sight of snow is making you dream das einzige Skigebiet mit Blick auf Red Rocks
* Paid Social Sedar B |

of winters away, then take a look at the ice . i
y die zum Cedar Breaks National Monument
castles at Heber Valley for some more

. inspiration  usually open through January gehdren: ein leuchtendes Amphitheater auf rund
e Alwa yS On organic and February. 3.200 Meter Hohe. Und am Bergfuss lockt nach

el Credit - Daniel Hopkins dem Ski-Fun Cedar City, die als "Festival City der
¢ E U, CA, AU/NZ USA®" gilt. & Ski-Infos: Ski Utah

Monthly reporting available via your

O O @& Faisal Fary.. 6 Comments 42 Shares

[ﬂ) Like C) Comment F> Share

partner portal in the CRM and via the

International Hub

O Q % Alison.. 137 Comments 663 Shares

[ﬁ) Like C) Comment £ Share


https://sites.google.com/utah.gov/uot-international-hub/home?authuser=0#h.bxlvxw18qvpk

FY21 SOCIAL MEDIA CHINA ey

| | ©) %t ¢
Weibo Competitors LAST 30 DAYS + VIEW REPORT >
© e
1 UTAH OFFICE OF TOURISM 5 ~ .y e s . e
MM SEhE wﬂziﬁixﬂﬂ\e{ﬁﬁlé FEBRmER! NS FIih
HRIRHNTESE A ZRkIE~
ARIZONA TOURISM i .
ARIZONA ®8i: scottmarkewitz
2 NEIESI NS 2
CALIFORNIA TOURISM
3 2

AN vis

fAI% s fif =i

=i UL HE N T
202 SEIAINE 20:00
S5HERENSNE

& Bl IR M IR 55 /S (mimms: RieMmEHS)
tepisEE+lm

> PUBLISHED Wed 23 Dec '20 13:17

E2RAMERRI, TREREEYRE, H— TR

RENERAE, E5—RMRETHNE,

MBFRBGREIF HNRIINZE . #MSR

?: Rk ASEZRLE (Bryce Canyon

National Park)

& ° hagephoto
——

LIEFE

HITAH

ELEVATED




Y @ iknowthisspot - Follow
F z 1 SOCIAL M E D IA Paid partnership with visitutah
) - |

o . Canyonlands iknowthisspot (FXNEXTih75)
Initiative Overview ® L National | Utah Road Trip At M /2 B HR1T &8
, - ;g; BB EAEAEER MR NIRS
e The "l Know This Spot” partnership ran in three instances, e ol ot U SRaT A ERAE 4 %;‘g%i{cgggxﬂg;é%ﬁ“g;;gﬁg
. AT - ey p :
Oct 14 -21,Feb 5-11 and Feb 19 - 26, highlighting ' o . = . - MBERKE, XEANEIIRERE? |
. - - = N -"-"'."»'v - TGN 2 y 5 1 5
Canyonlands, Arches and Zion on FB and IG. e —— S AR lg:t:l;, 7 A @fsﬁjtjiyzjc@}HMJiﬂﬂi? AR
e £ o at n-ﬁ?:ll . 20w
Performance Metrics ) ; 3 $ m‘\ Ain wit~rhumiQQ9Q \Wa wara Anwin thara .
Canyonlands National Parks "'tf"? ,f N 3099 v A
, i PR , views
Impressions: 132,090 IZQIEU:}:?I@)‘N@WE"]W MERAE! 4 ; Bt - OCTOBER 14, 2020
Engagements: 519 & o e : R
Video Views: 41,394 @ Add a comment
Video Plays 95%: 2,127
CPV: $0.01
Arch $N , | Park iknowthisspot « Follow
rches National Far Paid partnership with visitutah

Impressions: 161,890
Engagements: 67
Video Views: 136,831
Video Plays 95%: 46,203
CPV: $0.01

Zion National Park
Impressions: 230,168
Engagements: 8

@ iknowthisspot EFEHX, H1E#
BEER R B T —EREEFNN
! BEERLE 215
@VisitUtah SER#IMEN ERAE

E i . g ,r,‘ﬁ»" 2 ZIRIE L | BEERNRSRSZE
A 1= e % FEINT, HNSERRSHEER

i FZEZEM! Last Spring, we had an

4?%‘ waﬁ amazing time in #ZionNationalPark!

#Zion was the second stop on our

Video Views: 213,094 x ;Q‘_’, ' s . .
Video Plays 95%: 71,014 _ R ,-; ZION NATIONAL PARK Whoe g #Utah National Park tour in
CPV: $0.01 "/ LOF SR VSI SEE SPOTS ; e R e

-

QY N

3,358 views

H: I'm JLb‘sl(,dEi F and this is Zion National Park in Springdale, Utah! _
KXY, EElessicaBis, XERMMMATHLRNBRERLE! - FEBRUARY 5

-y —
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